
This is an edited version of a sermon that was given at the  

Hull University Carol Service on Sunday 3rd December by Rev Eve Ridgeway. 
 

An affectionate monster befriends a young boy but sacrifices their overnight play time to let the 

boy sleep; Paddington bear innocently befriends a would-be criminal taking him on a midnight 

adventure; and an anthropomorphised carrot finds love on a train journey. 

What do all these characters have in common? And what’s more, what do these characters have in 

common with a sausage roll? 

Well, as some of you might have worked out, all of these stories take place at Christmas – to be 

exact, in this year’s Christmas adverts from John Lewis, M&S, and Aldi. Every year supermarkets 

and shops release new creative endeavours to encourage us to prepare for Christmas – hopefully 

using their stores as our main resource. I wonder if you have a favourite ad, or if like many others 

you wait in anticipation for John Lewis’ release each November. The time, effort and resources put 

into these ads shows us something of the significance of this season – we are preparing for 

something, stocking up, sending invitations, buying gifts – but what for? What are these ads selling 

as Christmas?  

Well, they’re selling stuff – stuff we need in order to celebrate this time of year, food to put on our 

tables. But how are they doing it?  

I think John Lewis’ attempt this year is selling friendship. A young 

boy finds a friend under the bed and a beautiful friendship is born. 

But the playtime together means the boy is too tired to enjoy the 

rest of life. The monster self sacrificially buys the perfect present 

for his friend, a night light, giving up his playtime – true friendship 

is displayed. Have you got a friend like that? 



M&S also go for friendship, with Paddington 

inadvertently befriending a thief, and taking him round 

the neighbourhood delivering Christmas gifts – by the 

end Paddington’s care and seeing the affects of the gifts 

softens the would-be criminal’s heart. What would your 

perfect gift be? 

 

Kevin the Carrot finds unexpected love as he searches for 

Santa on a train, again taking a self sacrificial hit (by a 

flying pea) in order to save Katie the carrot. Love is found 

in an unexpected setting. Do you feel loved, accepted, 

welcomed? 

Friendship, the perfect gift and love. 

 

In a behind-the-scenes video of the John Lewis ad, an advertising executive said ‘we’re just looking 

to tell a very simply story – one of human truth’. 

The first Christmas, the birth of Jesus of Nazareth, the story we hear through Bible readings and 

music in many Christmas services is perhaps not the simplest of narratives, but it is one that for 

centuries has been one of human truth, and cosmic truth, for Christians – those who follow Jesus.  

It is the true story of friendship – the good creator God, who desires 

true friendship and relationship with his creation, chooses to enter into 

his own creation as a vulnerable child, in order to experience the 

fullness of human existence. God did this, this self-giving, so that one 

day Jesus could make the ultimate sacrifice on the cross to take away 

the consequences of every selfish action, word and thought we've ever 

committed, bringing forgiveness and removing any separation between 

us and our loving, perfect creator.  

The coming of Jesus was also the perfect gift – not a thing, or a set of 

laws or rules, but a person. Someone to know, watch, relate to and be 

loved by. Someone that could change the way you view the world, and 

how you live in it, just by spending time with them. Someone more generous and loving than even 

Paddington, someone who takes you on an adventure and 

doesn’t leave you the same way as when you started. 

In the first Christmas we find love in an unexpected place – 

not in a palace or royal home or government building, but 

in a lowly home, where the animals were kept, with the 

first visitors those considered the lowliest members of 



society, humble shepherds. This love is for all, not just the elite or those that seem to have it all 

together. This love reaches the lowest parts of life, the most ordinary and mundane, as well as the 

academics who were following the stars. 

Friendship, the perfect gift, and love, found in the person of Jesus.  

As one translation of the Bible puts the opening chapter of the gospel of John:  

"... The Word became flesh and blood, 

    and moved into the neighbourhood. 

We saw the glory with our own eyes, 

    the one-of-a-kind glory, 

    like Father, like Son, 

Generous inside and out, 

    true from start to finish." 

 

But what does all of this have to do with that sausage roll I mentioned earlier?  

Well, it’s because of one of the few Christmas ads that actually used the traditional Christian 

Christmas story was Greggs, who this year advertised their new £24 advent calendar with an image 

of the three wise men gathered around a manger holding one of their prize sausage rolls. 

 

While the other ads previously mentioned are set at Christmas, and M&S and Aldi reference Father 

Christmas, they don’t actually refer to the first Christmas, the reason we gather, the ‘reason for 

the season’ as it is sometimes said. Christmas is a setting to need to buy lots of stuff and food, and 

the human needs and truths of friendship and love are used to sell that stuff. 

Ironically, the image used by Greggs actually requires us to know the story – the original context, 

to then realise what has replaced Jesus in the manger – a giant sausage roll! While some have 

taken offence to this ad as being disrespectful, I receive it as the opportunity it is, to remind myself 



and others who was really in that manger! And how much more satisfying, loving, profound and 

life-changing Jesus is compared to, well, definitely a sausage roll, an indeed anything else in life! 

True friendship with God, the perfect gift of God’s presence in Jesus, and unconditional love in 

the highs, lows, and ordinary of life, no matter where we’ve come from, what we’ve done and if 

we think we’re worth it or not. 

But since we’re back in the original story, how about I end by going back to the original Christmas 

advert – the first time Christmas was announced, which we read about in the gospel of Luke, 

chapter 2. The shepherds, faithfully tending their flock are invited to meet the saviour of the 

world. No CGI, no big budget, no expectation to buy – just an invitation to receive (and a whole lot 

of angels!) 

The first 'Christmas Ad'... 

Luke 2:8-12 

That night there were shepherds staying in the fields nearby, guarding their flocks of 

sheep. Suddenly, an angel of the Lord appeared among them, and the radiance of the Lord’s glory 

surrounded them. They were terrified,  but the angel reassured them. “Don’t be afraid!” he said. “I 

bring you good news that will bring great joy to all people. The Saviour—yes, the Messiah, the 

Lord—has been born today in Bethlehem, the city of David! And you will recognize him by this 

sign: You will find a baby wrapped snugly in strips of cloth, lying in a manger.” 

 

As you watch the Christmas adverts this year, and maybe feel pressure to create the perfect 

Christmas, remember that first Christmas advert and announcement, and remember the perfect 

Christmas has already happened.  

The invitation is still open, of friendship, the perfect gift, and love, all found in a baby wrapped 

snugly in strips of cloth, lying in a manger.         Amen 


